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2026 THIRD QUARTERLY REPORT

This announcement is made by Anker Innovations Technology Co., Ltd. (the “Company”, and
together with its subsidiaries, the “Group”) pursuant to Rule 13.09 and Rule 13.10B of the Rules
Governing the Listing of Securities on The Stock Exchange of Hong Kong Limited (the “Listing
Rules”) and the Inside Information Provisions (as defined under the Listing Rules) set out in
Part XIVA of the Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong).

Set out below is the third quarterly report (the “Third Quarterly Report”) of 2026 of the
Group for the nine months ended September 30, 2026 (the “Reporting Period”). The financial
information contained in the Third Quarterly Report has been prepared in accordance with the
China Accounting Standards for Business Enterprises and has not been audited.

This announcement is prepared in both Chinese and English. In the event of any inconsistency
between these two versions, the Chinese version shall prevail.

IMPORTANT NOTICE:

1.  The Board and the directors and senior management officers of the Company warrant that
the information contained in this quarterly report is true, accurate and complete without
any false information, misleading statement or material omission, and accept joint and
several liability for its contents.

2. The person-in-charge of the Company, the person-in-charge of accounting affairs and
the person-in-charge of the accounting department (the head of accounting department)
warrant that the financial information contained in this quarterly report is true, accurate
and complete.

3. Whether the third quarterly financial and accounting report has been audited.

OYes WMNo



@

KEY FINANCIAL DATA
Key Accounting Data and Financial Indicators

Whether the Company needs to make retrospective adjustments to or restate the accounting
data of previous years

OYes No
Increase/
decrease from
the beginning
Increase/ of the year to
decrease for the end of
the Reporting From the the Reporting
Period as beginning of Period as
compared with the year to  compared with
the same the end of the same
Reporting period of the Reporting period of
Period last year Period last year
Operating revenue (RMB) 9,535,167,697.58 16.96% 26,140,176,451.00 24.36%

Net profit attributable to

shareholders of the

listed company (RMB) 558,794,649.36 -27.04%  2,260,831,864.75 16.97%
Net profit attributable to

shareholders of the

listed company after

deducting non-recurring

profit or loss (RMB) 840,430,449.27 61.23% 2,279,205,615.09 53.72%
Net cash flows from operating

activities (RMB) - - 377,751,225.76 143.68%
Basic earnings per share

(RMB/share) 0.95 -33.57% 4.09 12.67%
Diluted earnings per share

(RMB/share) 0.95 -33.10% 4.03 11.94%
Weighted average return on

net assets (%) 3.51% -4.48% 17.84% -2.43%



Increase/
decrease as at

the end of the

Reporting Period

As at the end of as compared with

the Reporting  As at the end of the end of

Period last year last year

Total assets (RMB) 28,069,361,695.48 20,066,892,453.86 39.88%
Owners’ equity attributable to shareholders of

the listed company (RMB) 16,105,400,969.84 10,527,603,265.38 52.98%

Whether there was a change to the share capital of the Company between the end of the
Reporting Period and the date of disclosure of the quarterly report due to the issuance of
new shares, additional share offerings, rights issue, the exercise of options under share
incentive scheme, share repurchases or other reasons that have affected the amount of
owners’ equity

Yes [INo

From the
beginning of
the year to
the end of the
Reporting Period Reporting Period
Dividends paid on preferred shares (RMB) 0.00 0.00
Interest paid on perpetual bonds (RMB) 0.00 0.00

Fully-diluted earnings per share based on the
latest share capital (RMB/share) 0.9480 3.8356



(IT) Non-recurring Profit or Loss Items and Amounts

Y Applicable [ONot applicable

Item

Gain or loss from disposal of non-
current assets (including write-off of
provision for asset impairment)

Gain or loss arising from changes
in fair value of financial assets
and financial liabilities held by a
non-financial enterprise (except
for effective hedging activities
conducted in the ordinary course of
its business) and gain or loss arising
from the disposal of its financial
assets and financial liabilities

Gain or loss from entrusted investment
or asset management

Other non-operating income and
expenses not included in the above
items

Other items that meet the definition of
non-recurring profit or loss

Less: Impact on income tax

Non-recurring profit or loss
attributable to non-controlling
interests (after tax)

Total

Amount
for the
Reporting Period

11,879.98

-353,711,258.79

Amount from
the beginning of
the year to

the end of the
Reporting Period

19,816,040.89

-116,382,183.20

14,666,692.16 44,514,764.61
-19,194,680.71 -10,965,497.27
21,916,348.50 38,663,618.65
-54,816,869.91 -6,044,944.09
141,650.96 665,438.11
-281,635,799.91 -18,373,750.34

Unit: RMB

Description

This mainly consists

of losses arising from
changes in fair value of

the Company’s investees
(accounted for as financial
assets held-for-trading and
measured at fair value)
during the Reporting Period.

Details of other profit or loss items that meet the definition of non-recurring profit or loss:

O Applicable WINot applicable



There are no details of other profit or loss items that meet the definition of non-recurring
profit or loss for the Company.

Explanations for defining non-recurring profit or loss items listed in the “Explanatory
Announcement No. 1 on Information Disclosure by Public Issuers of Securities — Non-

recurring Profit or Loss” ( {2 BB TRE SR 1020 A5 B B ER R REME A 1556 198 — JR 8%

fH%3) ) as recurring profit or loss items by the Company
O Applicable M Not applicable

The Company does not define non-recurring profit or loss items listed in the “Explanatory
Announcement No. 1 on Information Disclosure by Public Issuers of Securities — Non-

recurring Profit or Loss” ( <A BB TRE SR 10 FlE BB R R ME A 558 19F — JR 8%
fH%3) ) as recurring profit or loss items.
(ITII) Details of and Reasons for Changes in Key Accounting Data and Financial Indicators

W Applicable [ONot applicable

1. Significant changes in the Company’s balance sheet items as at the end of the Reporting
Period and the reasons for such changes are as follows:

Unit: RMB
Percentage

Item (losing balance (Opening balance change  Reason for the change

Cash at bank and on hand 8,176,295,215.11 3,656,509,315.28 123.61%  This was mainly due to an increase
in funds raised from the listing of
H shares.

Accounts receivable 2,563,516,361.79 1,872,623,540.20 36.89%  This was mainly due to an increase
in revenue during the Reporting
Period, which led to an increase in
accounts receivable at the end of the
Reporting Period compared to the
beginning of the year.

Prepayments 288,753,051.03 70,350,128.35 310.45%  This was mainly due to proactive

stock build-up which led to an
increase in prepayments.
[nventories 8,390,434,247.91 4,997,119,037.74 67.91%  This was primarily driven by
proactive inventory buildup for the
approaching peak season and raw
material price increases, combined
with increased business volume.



[tem

Long-term prepaid
expenses

Deferred tax assets

Other non-current assets

Short-term borrowings

Notes payable

Accounts payable

Contract liabilities

Taxes payable

Other payables

(losing balance

112,862,621.46

§34,809,917.26

165,821,426.03

904,777,515.74

1,125,604,336.29

2,957,378,760.18

243,818,646.52

903,132,764.84

1,242,968,063.07

(Opening balance

70,311,305.27

440,107,030.52

118,204,550.90

567,318,259.44

442.855,185.81

1,870,506,566.12

552,495,558.11

532477,001.41

917,093,735.77

Percentage
change

60.52%

§9.68%

40.28%

59.48%

154.17%

58.11%

-55.87%

69.61%

35.53%

Reason for the change

This was mainly due to an increase
in renovation costs for leased
premises.

This was mainly due to an increase
in deferred income tax assets related
to unrealized profits from intra-
group transactions.

This was mainly due to an increase
in input value-added tax pending
deduction for more than one year.
This was mainly due to an increase
in discounted, unmatured bank
acceptance bills.

This was mainly due to proactive
stock build-up which led to an
increase in unsettled notes payable.
This was mainly due to proactive
stock build-up which led to an
increase in unsettled accounts
payable.

This was mainly due to the delivery
of inventories and the recognition of
revenue which led to a decrease in
contract liabilities.

This was mainly due to an increase
in the Group’s profits and the
adoption of the Pillar Two rules
which led to an increase in income
tax payables.

The increase was primarily
attributable to growth in business
volume, which resulted in higher
unsettled logistics, customs and
other fees, as well as increased
dividends payable.



Significant changes in the Company’s income statement items (from the beginning
of the year to the end of the Reporting Period) and the reasons for such changes are

as follows:

[tem

Operating revenue

Operating costs

Selling expenses

Administrative expenses

Research and
development
expenses

From January to From January to
September 2026 September 2025

26,140,176,451.00 21,019,233,315.35

13,479,152,794.34 11,627,645,573.43

5,388,439,782.64 4,699,287,004.38

§66,175,382.66 733,089,944.57

2,851,372,454.05 1,945,842,381.37

Percentage
change

24.36%

15.92%

14.67%

18.15%

46.54%

Unit: RMB

Reason for the change

The increase in operating revenue
for the current period was mainly
driven by the Company’s ongoing
market expansion and its continuous
launch of new products that have
gained market recognition, which
led to sustained growth of both
online and offline sales.

This was mainly due to an increase
in operating revenue which led to a
corresponding increase in operating
costs, which was partly offset by
the receipt of the refund of a portion
of the [EEPA tariffs paid in the
PIevious year.

This was mainly due to increases in
sales platform expenses and sales
personnel compensation in tandem
with business growth.

This was mainly due to increases

in management personnel
compensation, professional service
fees as well as depreciation and
amortization expenses.

This was mainly due to increases

in research and development
investments as well as an increase in
research and development personnel
compensation.



[tem

Finance costs

[nvestment income

Gains from changes in
fair value

Asset impairment losses

Income tax expenses

From January to
September 2026

180,825,345.94

38,258,328.82

-15,189,339.91

-485,618,610.35

421,462,439.81

From January to
September 2025

17,443,835.25

215,319,246.04

306,568,815.30

-290,035,569.26

2271917,142.40

Percentage
change

936.61%

-82.23%

-124.53%

6743%

§4.92%

Reason for the change

This was mainly due to increased
foreign exchange losses resulting
from exchange rate fluctuations,
increased interest expenses on
convertible bonds and increased
handling fees resulting from
business expansion.

This was mainly due to a decrease
in investment income from foreign
exchange forward contracts and a
decrease in investment income from
wealth management products.

This was mainly due to a decrease in
gains from changes in the fair value
of equity investments.

This was mainly due to an increase
in asset impairment losses related to
inventory.

This was mainly due to an increase
in the Group’s profits and the
adoption of the Pillar Two rules.



Significant changes in the Company’s cash flow statement items (from the beginning
of the year to the end of the Reporting Period) the reasons for such changes are as

follows:

Item

Net cash flows from
operating activities

Net cash flows from
investing activities

Net cash flows from
financing activities

Net increase in cash and
cash equivalents

From January to
September 2026

377,751,225.76

-2,374,984,224.82

3,075,275,827.05

§95,753,796.71

From January to
September 2025

§64,806,365.47

043,745,593.97

243,077,967.48

15,022,345.93

Percentage
change

143.68%

-468.93%

1165.14%

5862.81%

Unit: RMB

Reason for the change

This was mainly due to net cash
inflows from operating activities,

as well as the receipt of the refund
of a portion of the [EEPA tariffs
paid in the previous year, during the
Reporting Period.

This was mainly due to a decrease
in net cash inflows from investing
activities related to wealth
management products compared to
the same period of last year.

This was mainly due to funds raised
from the listing of H shares during
the current period which led to an
increase in net cash inflows.

This was mainly due to an increase
in net cash inflows from operating
and financing activities compared to
the same period of last year.



II.

@

INFORMATION OF SHAREHOLDERS

Total Number of Ordinary Shareholders and Number of Preferred Shareholders with
Restored Voting Rights and the Shareholding of Top Ten Shareholders

Unit: Share
Total number of ordinary 21,065 (21,061 holders of ~ Total number of preferred 0
shareholders as at the end of A Shares and 4 registered ~ shareholders with restored
the Reporting Period holders of H shares) ~ voting rights as at the end
of the Reporting Period (if
any)

Shareholding of top 10 shareholders (excluding shares lent through refinancing and securities lending)

Number of  Pledged, marked or frozen

shares subject
Nature of Percentage of to selling Statusof ~ Number of
Name of shareholder shareholder shareholding ~ Shareholding restrictions shares shares
Yang Meng Domestic natural 39.47% 232,666,200 174,499,650 N/A 0
person
Zhao Dongping Overseas natural 10.74% 63,310,000 47.482.500 N/A 0
person
Hong Kong Securities Foreign legal 8.81% 51,952,848 0 N/A 0
Clearing Company person
Limited
HKSCC NOMINEES Foreign legal 8.50% 50,075,700 0 N/A 0
LIMITED #ee person
Wu Wenlong Domestic natural 3.78% 22,252,397 0 N/A 0
person
He Li Domestic natural 331% 19,535,100 0 N/A 0
person
National Social Security ~ Others 2.42% 14,289,700 0 N/A 0
Fund 114 Portfolio
Zhang Shanfeng Domestic natural 1.15% 6,790,003 5,092,502 N/A 0
person
Gates Foundation Trust ~ Foreign legal 0.90% 5,324,307 0 N/A 0
person
Gao Tao Domestic natural 0.75% 4,429,290 0 N/A 0
person
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(D

Shareholding of top 10 shareholders without selling restrictions
(excluding shares lent through refinancing and securities lending and lock-up shares held by senior management)

Number of shares Class and number of shares
without selling

Name of shareholder restrictions ~ Class of shares Number of shares
Yang Meng 58,160,550  RMB ordinary shares 58,166,550
Hong Kong Securities Clearing Company Limited 51,952,848  RMB ordinary shares 51,952,848
HKSCC NOMINEES LIMITED 50,075,700  Overseas listed foreign shares 50,075,700
Wu Wenlong 22,252,397  RMB ordinary shares 22,252,397
He Li 19,535,100  RMB ordinary shares 19,535,100
Zhao Dongping 15,827,500  RMB ordinary shares 15,827,500
National Social Security Fund 114 Portfolio 14,289,700  RMB ordinary shares 14,289,700
(Gates Foundation Trust 5324307  RMB ordinary shares 5,324,307
Gao Tao 4429290  RMB ordinary shares 4,429,290
Industrial and Commercial Bank of China Limited 2,664,504  RMB ordinary shares 2,664,504

- E Fund ChiNext ETF
Description of the connected relationships or Among the aforesaid shareholders, Mr. Yang Meng and Ms. He Li are parties

concerted actions among the above shareholders acting in concert. It is not known whether there are connected relationships

or parties acting in concert among the other shareholders.

Description of the top 10 shareholders engagingin ~ Nil
margin financing and securities lending (if any)

Note: HKSCC NOMINEES LIMITED is the nominee holder of the shares held by non-registered H
shareholders of the Company, and the shares are held on behalf of multiple account participants.

Shares lent through refinancing and securities lending by shareholders holding more than
5% of shares, top 10 shareholders and top 10 shareholders holding tradable shares without
selling restrictions

O Applicable Not applicable

Changes in top 10 shareholders and top 10 shareholders holding tradable shares without
selling restrictions compared to the last period due to the lending/returning of shares through
refinancing and securities lending

O Applicable MINot applicable

Total Number of Preferred Shareholders and the Shareholding of top 10 Preferred
Shareholders of the Company

O Applicable MINot applicable
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Applicable

Name of
shareholder

Yang Meng

Zhao Dongping

Zhang Shanfeng

Zhu Fanghao

O Not applicable

Number of
shares

with selling
restrictions at
the beginning
of the period

174,499,650

47,482,500

5,092,502

1,211,994

Number

of shares
with selling
restrictions
released
during

the period

(IIT) Changes in Shares with Selling Restrictions

Number of
additional
shares
with selling
restrictions
during

the period

721,016

12—

Number of
shares

with selling
restrictions at
the end of

the period

174,499,650

47,482,500

5,092,502

1,933,010

Reasons
for selling
restrictions

Lock-up shares
held by
the senior
management

Lock-up shares
held by
the senior
management

Lock-up shares
held by
the senior
management

Lock-up shares
held by
the senior
management

Unit: Share

Proposed date for
releasing the shares
with selling
restrictions

Compliance with
selling restrictions
by directors and
senior management
during his/her term
of office

Compliance with
selling restrictions
by directors and
senior management
during his/her term
of office

Compliance with
selling restrictions
by directors and
senior management
during his/her term
of office

Compliance with
selling restrictions
by directors and
senior management
during his/her term
of office



Name of
shareholder

Xiong Kang

Yang Fan

Total

13-

Number Number of
Number of of shares additional Number of
shares  with selling shares shares
with selling  restrictions  with selling with selling Proposed date for
restrictions at released  restrictions  restrictions at  Reasons releasing the shares
the beginning during during the end of  for selling with selling
of the period the period the period the period  restrictions restrictions
361,328 361,328  Lock-up shares  Compliance with
held by selling restrictions
the senior by directors and
management senior management
during his/her term
of office
45,256 5,086 50,342 Lock-up shares  Compliance with
held by selling restrictions
the senior by directors and
management senior management
during his/her term
of office
228,693,230 0 726,102 229419332



III. OTHER IMPORTANT MATTERS

@

Applicable [ONot applicable

Operations of the Company during the Reporting Period

From January to September 2026, the Company achieved operating revenue
of RMB26,140.2 million, representing an increase of 24.36% compared to the
corresponding period of the previous year; net profit attributable to shareholders of the
Company was RMB2,260.8 million, representing an increase of 16.97% compared to
the corresponding period of the previous year; and net profit attributable to shareholders
of the Company after deducting non-recurring profit or loss was RMB2,279.2 million,
representing an increase of 53.72% compared to the corresponding period of the
previous year.

From July to September 2026, the Company achieved operating revenue of RMB9,535.2
million, representing an increase of 16.96% compared to the corresponding period
of the previous year; net profit attributable to shareholders of the Company was
RMB558.8 million, representing a decrease of 27.04% compared to the corresponding
period of the previous year; and net profit attributable to shareholders of the Company
after deducting non-recurring profit or loss was RMB840.4 million, representing an
increase of 61.23% compared to the corresponding period of the previous year. In
the third quarter, the Company’s operating revenue maintained steady growth, and
its profitability remained at a sound level. The decrease in net profit attributable to
shareholders of the Company was primarily due to the impact of non-recurring profit
or loss, which mainly comprised losses from changes in the fair value of financial
assets held for trading held by the Company recognized during the period. Net profit
attributable to shareholders of the Company after deducting non-recurring profit or
loss maintained steady growth, primarily benefiting from the Company’s continued
increase in investment in research & development ("R&D") innovation and brand
building, which continuously strengthened its long-term core competitiveness. The
Company remains committed to innovation-driven development and has continued
to increase R&D investment; from January to September 2026, R&D expenses
amounted to RMB2,851.4 million, representing an increase of 46.54% compared to
the corresponding period of the previous year.

— 14—



From January to September 2026, by region, the Company achieved operating
revenue from overseas markets of RMB24,790.6 million, representing an increase
of 21.99% compared to the corresponding period of the previous year and accounting
for 94.84% of total operating revenue; and operating revenue from the mainland of
China of RMB1,349.6 million, representing an increase of 93.59% compared to the
corresponding period of the previous year and accounting for 5.16% of total operating
revenue.

By channel, the Company’s online channels generated operating revenue of
RMB17,378.5 million for the period, representing an increase of 20.72% compared
to the corresponding period of the previous year; its offline channels generated
operating revenue of RMB8,761.6 million for the period, representing an increase of
32.28% compared to the corresponding period of the previous year. In particular, the
Company’s official website contributed operating revenue of RMB3,008.3 million
for the period, representing an increase of 43.06% compared to the corresponding
period of the previous year and accounting for 11.51% of total operating revenue.

During the Reporting Period, we continued to advance product research and
development, brand building and market expansion across our three major business
segments: smart charging and power storage, smart home and innovation, and smart
audio and video. We further enhanced our product portfolio in mobile charging,
consumer power storage, smart home security, smart cleaning, creative printing,
mom and baby products, smart audio and smart projection. We also launched our
first hearing aids, beginning our expansion into smart health including hearing
health. Meanwhile, we integrated new technologies, including edge Al, into our
smart hardware to enhance functionality and user experience. In terms of brand-
building, we advanced our “One Anker” brand unification strategy, with “Ultimate
Innovation” as a shared brand promise across all categories. Through more focused
brand investment and closer coordination of technological resources across categories,
we aim to enhance the sustainability of our development.
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During the Reporting Period, our principal businesses, products and brand-building

initiatives were as follows:

1)

Smart Charging and Power Storage

Our smart charging and power storage products include mobile charging devices
and accessories, as well as residential photovoltaic and energy storage solutions.
During the Reporting Period, in mobile charging, we continued to upgrade our
products with enhanced device recognition, charging status display, charging
management and temperature control capabilities, improving our offerings for
mobile phones, laptops and desktop setups with multiple devices. In energy
storage, we advanced the systematic use of solar input, energy storage, energy
management and other functions to support a wider range of home and outdoor
energy applications. The continued strengthening of these capabilities will help
us build a comprehensive product portfolio spanning personal device charging
and home energy management.

1)  Mobile Charging

In mobile charging, we continued to refine our product portfolio and expand
into new use cases, addressing consumer needs for device compatibility,
charging management and visibility into charging status.

In September 2026, we began sales of the updated Anker Nano Charger
(45W, Smart Display, 180° Foldable). Building on the Nano series’
device recognition and charging status display features, it further
improves charging management and compatibility with newer models.
It automatically recognizes supported iPhone models and adjusts power
output based on device requirements and the charging stage. The display
shows device recognition status, charging mode, real-time charging power
and temperature, and users can also activate Care Mode. The charger
supports the AVS charging protocol and incorporates GaN technology
and the ActiveShield™ 5.0 temperature control system. Firmware updates
through the Anker app enable ongoing improvements in compatibility
with future models. In the same month, we also introduced the Anker
Nano Charger Neo for fast charging across mobile phones, tablets and
laptops. It supports up to 65 W output, incorporates the ActiveShield™ 4.0
temperature control system and has received TUV Rheinland verification
for low-temperature fast charging. Its compact body and foldable prongs
are designed with both heat dissipation and portability in mind. Together,
these products further broadened our Nano series’ offerings in smart
charging management and portable fast charging across devices.
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Also in September 2026, we launched the Anker MagGo 2 Pro Magnetic
Power Bank at IFA 2026 in Berlin, Germany, and began sales in European
and American markets. Supporting 25 W Qi2.2 magnetic wireless charging,
the product can charge an iPhone 18 Pro from 0% to 50% in approximately
25 minutes, based on our laboratory tests. Designed to manage heat during
high-power magnetic charging, the product features the SnapCool™
temperature control solution, combining battery cells with low internal
resistance, a high-pressure miniature fan, dual air channels and intelligent
power matching for coordinated temperature control. During fast charging
at maximum power, the grip temperature remains at approximately 36°C.
The product also supports 45 W recharging, reaching 80% in approximately
52 minutes. The product is the world’s first magnetic power bank to receive
the SGS Premium Performance Mark and has won five IFA media awards,
including those from Macworld and BGR.

{ ANKER

ANKE l
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We also partnered with Riot Games to launch co-branded products for its
tactical shooter VALORANT, with a phased sales rollout in the United
States and China. The collaboration includes the Anker Laptop Charger Pro
and the Anker Desktop USB-C Hub. Both products feature Agent-themed
customization of their exteriors, color schemes and display interfaces,
helping extend our brand reach to gamers and younger consumers. The
Laptop Charger Pro is the industry’s first smart laptop charger with battery
care features. Designed to power business and thin-and-light laptops for
mobile work, it delivers up to 100 W of sustained output through a single
USB-C port. It communicates with connected devices using standard
USB protocols and presents charging information in real time, helping
mitigate battery degradation and make charging status easier to monitor.
The Anker Desktop USB-C Hub integrates HDMI, DisplayPort, USB and
Ethernet ports and memory card slots, allowing users to connect monitors,
peripherals and a wired network while charging their laptops. When the
host computer’s port meets the required specifications, it supports single-
display output at up to 4K@144 Hz or 2K@240 Hz. Its built-in display
shows charging power, data transfer rates, device temperature and port
status.

The standard Anker Desktop USB-C Hub was progressively rolled out in
overseas markets from mid-September, while the standard Anker Laptop
Charger Pro was launched in the United States in October. These products
further strengthened our product portfolio for mobile work, while the co-
branding partnership helped us explore new ways to reach gamers.

During the same period, we showcased two travel charging products at
IFA 2026: the Anker Universal Charger and the Anker Travel Charging
Station. Designed for international travel, the Anker Universal Charger
features built-in plugs compatible with the standards of more than 200
countries and regions. It automatically detects local voltage and displays
charging status on screen, with two USB-C ports supporting up to 100 W
output. It is the industry’s first universal charger to receive NRTL safety
certification. The Anker Travel Charging Station offers six-in-one charging
with up to 150 W output. Weighing approximately 300 g, it meets multi-
device charging needs for individual and family travel. Together, these
products further expanded our presence across travel charging scenarios.
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2)
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Built for Your Agent,

Forged for Every Fight

Explo

Consumer Power Storage

In consumer power storage, we continued to expand green energy solutions
for home and outdoor use, while upgrading our products and solutions
for balcony photovoltaic energy storage, residential energy storage, and
portable power storage.

In September 2026, we launched the Anker SOLIX Solarbank Max at [FA
2026, with sales beginning in Europe in October. The product integrates
solar panel input, energy storage and energy management into one system.
It supports up to 10 kWp of solar input and offers a base storage capacity
of 7 kWh, expandable to 42 kWh to meet household electricity needs.
The product runs on the latest Power OS software system. Its built-in
Anker Intelligence™ combines weather, household electricity consumption
and electricity price information to automatically optimize charging and
discharging strategies. It also features the Anka smart assistant, and users
can check power generation and consumption, switch modes or adjust
settings through voice or text interaction, making energy management
simpler. In addition, the product works with Home Assistant and Homey,
allowing users to build a personalized home energy ecosystem.

During the same period, we also showcased the Anker SOLIX S2000, the
industry’s longest-runtime 2 kWh portable power station, at IFA 2026, and
officially launched in Europe following strong sales in North America.
With its strong product capabilities and a design tailored to European
usage scenarios, the product received an enthusiastic market response and
recorded strong initial sales.
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(2) Smart Home and Innovation

Our smart home and innovation business encompasses product lines including
smart home security, smart cleaning, creative printing, and mom and baby

products. During the Reporting Period, we continued to advance product

innovation to support smarter home environments, introducing a local Al hub
for the home. The hub connects our internally developed devices and compatible

third-party devices to a single home system, runs Al agents and stores household
data locally. Through technological innovation and product iteration, we continue
to enhance user experiences in scenarios such as home security, cleaning and

maintenance, personalized creation, and mom and baby care.

1)

Smart Home Security

In September 2026, we launched Anker MindBase, a local Al hub for the
home, at IFA 2026. The product is built around three core capabilities:
device connectivity, local intelligence, and household data storage. It
connects independently operating smart devices across the home, enabling
them to work together as a unified smart home system.

For device connectivity, MindBase uses EasyOmni™ Link to connect our
own products, including cameras, sensors, smart locks, robot vacuums,
energy storage devices, and projectors. It also integrates compatible third-
party smart home products via the Matter protocol. It works with major
smart home platforms, including Apple HomeKit, Amazon Alexa, Google
Assistant, and Home Assistant, and supports nearly 100 of our own device
models and hundreds of Matter-compatible products.
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For local intelligence, MindBase features a dedicated AI Core compute
card, delivering 26 TOPS of computing power and supporting future
upgrades to its computing capacity. Through TrueSmart™ Agent, it runs
multiple Al agents for different household scenarios. These agents can
combine sensor signals to coordinate relevant devices in performing
operations. For example, in media management, the system can organize
photos and videos stored locally, generate highlight compilations and
support natural-language search; in cleaning coordination, it can schedule
cleaning device operation based on whether rooms are in use, improving
the user’s experience.

For data storage, MindBase uses EverSafe™ Memory to provide expandable
local storage of up to 48 TB for data such as photos and videos, security
footage and mapping data from cleaning devices. The data is encrypted
and stored locally, with users retaining control over its management. As
usage scenarios continue to broaden, the system can continuously optimize
device coordination strategies based on device operational data and home
environment information, driving home smart devices to evolve from
rule-based automation toward system-level coordination with scenario
awareness.

Home security is MindBase’s initial application, and we plan to gradually
expand the use of relevant Al agents to scenarios such as energy
management, cleaning, and home appliances.

During the same period, we launched our first solution powered by
MindBase, the Anker MindBase™ Security Kit, integrating devices
including cameras, video doorbells and various types of sensors. The
Security Agent identifies people and assesses events locally and coordinates
devices to take actions such as sustained monitoring, tracking, or issuing
voice alerts.

During the Reporting Period, we also released products including the NVR
Security System E50, Window Camera E10, and Fall Detection Sensor.
These products extended our coverage to scenarios such as continuous
recording, monitoring through windows from indoors, and fall detection
for older adults, further strengthening our solution capabilities for home
security and care.
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The Anker eufy Video Doorbell S4 is the world’s first smart video doorbell
with an immersive VR viewing mode. Its 9 MP square panoramic sensor
delivers an ultra-wide 180° X 180" field of view and 3K (3072 X
3072) resolution, providing comprehensive coverage of the area in front of
the door. In VR Mode, users can simply turn their mobile phones to look
around the entrance and view visitors and packages as if they were there
in person. For intelligent tracking, the doorbell uses eufy OmniTrack™ Al

Tracking and Auto-Framing to identify and lock onto people and packages,
automatically following targets and adjusting the framing to keep key
subjects centered. For power supply and storage, the product can connect
directly to existing wiring in the home for continuous power and 24/7
recording. It also supports microSD cards of up to 1 TB for local storage,
allowing users to save recordings without a cloud subscription.

The Anker eufy TrackLight™ Cam S1 is the world’s first active security
camera with an auto-tracking light. It combines auto-tracking lighting
technology, 180° dual-radar detection and a 4K pan-tilt camera in a
security system that integrates precise detection, target tracking and active
deterrence. When suspicious individuals are detected, the camera uses
its high-speed pan-tilt mechanism to lock onto and track them, while
activating a 20 lux spotlight and a 105 dB siren to actively deter intruders.
This represents a shift from traditional after-event footage review to real-
time response. The product supports three customizable detection zones,
360" coverage and up to 10 X digital zoom. It is equipped with a 5.5 W
solar panel and a 15,000 mAh battery, and supports 24/7 uninterrupted
power and continuous recording when connected to a wired power supply.
Together, these features support long-range detail capture, round-the-clock
power and intelligent security.
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2)

Smart Cleaning

In September 2026, we launched the Anker eufy Robot Vacuum Omni
E35 at IFA 2026 and began sales in European and American markets
that month. Designed to meet the household cleaning and hygiene needs
of mothers and infants, the product has received TUV’s "Maternal and
Infant Cleaning Robot” certification and the Asthma & Allergy Friendly®
certification from the Asthma and Allergy Foundation of America (AAFA).
As of the end of the Reporting Period, it was among the first robot vacuums
to receive the latter certification. The product features the HydroJet™ 2.0
roller mopping system with real-time self-cleaning. Combining 35,000 Pa
of peak suction with the AeroTurbo™ 2.0 multi-cone cyclonic filtration
system, it can remove up to approximately 95% of dust mites and common
household allergens from deep within carpets. Its DuoSpiral™ Detangling
Brushes deliver TUV-certified 100% tangle-free performance when
handling pet fur and human hair up to 50 cm long. The product also uses
Al See™ 3.0 vision-based navigation to recognize and avoid obstacles
in low-light conditions. The station supports hot-water mop washing and
drying, reducing routine manual maintenance.

During the same period, we introduced two mid-range models, the Anker
eufy Robot Vacuum Omni C30 and C30 Edge. Both retain the Omni E35’s
suction and filtration configuration, while using dual rotating mop pads
instead of a roller mop. The C30 Edge adds an extendable mop head and
uses a side-mounted line laser to detect baseboard contours and guide the
head as it extends outward by 76 mm. Together, these features improve
cleaning coverage along walls and in corners.
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3)

Creative Printing

In August 2026, we launched the eufyMake Purifier P1 Kit globally,
expanding our range of UV printer accessories. Designed specifically for
the UV Printer E1, it uses a high-density activated carbon filter to reduce
volatile organic compounds and odors generated during printing, then
recirculates the filtered air indoors. This makes it suitable for spaces where
air cannot be vented outdoors. The product achieved a 99.54% removal
rate for total volatile organic compounds (TVOC) in SGS laboratory tests
under specified conditions and operates at approximately 45 dB in Silent
Mode. The Purifier P1 works in sync with the E1’s printing process,
starting automatically and adjusting its operating mode according to the
type of print job. After printing, it continues filtering the air to remove
residual gases before entering standby. The companion app allows users to
control the purifier, check filter life, and receive replacement reminders.

In September 2026, we showcased a prototype of the Anker eufyMake’s
Next-Gen Personal Fabric Printer at IFA 2026. Combining direct-to-
garment (DTG) and direct-to-film (DTF) printing in a compact design, the
product can print directly onto garments and transfer film, with support for
dark fabrics. Users can stylize photos before printing using the companion
app’s Al styling tools and community style library. We continue to develop

the product through co-creation with users.

ANKER
eufyMake
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4)  Mom and Baby Products

In mom and baby products, we continued to enhance our portfolio for
maternal and infant care with the introduction of the Anker eufy Portable
Milk Cooler E10. The product uses UltraChill™ cooling technology and
a pre-chilled ice ring to provide all-around cooling without separate ice
packs. Based on our laboratory tests, it can cool breast milk to 4 “C within
2 hours and keep it fresh and chilled for at least 12 hours, helping reduce
bacterial growth during storage. It offers a total capacity of approximately
600 mL, includes bottles in multiple sizes and allows warm and chilled
milk to be stored separately, minimizing the risk of cross-contamination.
With food-grade materials and a leak-proof design, it supports breast milk
storage on the go, including during commutes, outings and travel. We
will expand our mom and baby product line from breast milk expression

and storage to cooling and warming, offering a more complete range of
products for feeding on the go.

™

s~

———

(3) Smart Audio and Video

Our smart audio and video portfolio covers smart audio products, including
earbuds, headphones and speakers, as well as smart projection products. During
the Reporting Period, we continued to develop and refine our audio products
around user scenarios, expanding our portfolio from personal listening and
home entertainment to sleep management and beyond. We also broadened the
range of products featuring Thus™, our first neural-network-based computing-
in-memory Al audio chip. In projection, we further enhanced optical engine
performance and image quality in our home cinema line.
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)

Smart Audio

In smart audio, the Anker soundcore Liberty 5 Pro series, which made
its global debut in May 2026 and features the aforementioned Thus™
AT audio chip, has received a positive market response since its launch.
During the Reporting Period, we extended the use of this chip and our edge
Al audio algorithms to several new earbud and headphone models. The
chip’s applications expanded from in-ear earbuds to other form factors,
including open-ear clip-on earbuds and over-ear headphones, covering
use cases such as commuting, office work and meetings.

In September 2026, we launched the Anker soundcore AeroClip 2 Open-
Ear Clip-On Earbuds at IFA 2026. Sales began in Chinese market and
subsequently in European and American markets that month. Powered
by our Thus™ AT audio chip, the product combines four microphones
and two bone conduction sensors to isolate voices and suppress ambient
noise, enabling users to make clear calls while remaining aware of their
surroundings during activities such as commuting and office work. It
supports LDAC audio transmission and Al translation, with a total battery
life of up to 32 hours. The product is the first clip-on earbud model to
receive Apple MFi certification. On August 31, 2026, it was recognized
by GUINNESS WORLD RECORDS™ as the world’s clearest open-ear
clip-on earbuds for calls.

During the same period, we launched the Anker soundcore Space 2
Pro over-ear headphones at IFA 2026 and began sales in European and
American markets on September 22. The product features 35 mm drivers
with composite diaphragms that combine rigidity and flexibility. Its eight-
microphone array works with the Thus™ AT audio chip to support Adaptive
ANC 3.0, effectively reducing a changing mix of noises such as voices,
keyboard sounds and air-conditioning noise in open-plan offices. Battery
life reaches up to 30 hours with active noise cancellation enabled and up to
60 hours with it disabled. The product also supports high-resolution audio
via LDAC and uses HearID 5.0 to create personalized sound profiles based
on individual hearing test results. It has been recognized by GUINNESS
WORLD RECORDS™ as the world’s clearest over-ear headphones for
calls.
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In September 2026, we partnered with Feishu to introduce the Anker
Al Meeting Earbuds, which went on sale in China in October. Based on
the Liberty 5 Pro Max and powered by the same Thus™ Al audio chip,
the product integrates closely with Feishu Al and Feishu Minutes and
supports one-touch recording of in-person meetings, online meetings,
and phone calls. Recordings automatically sync to Feishu for Al-powered
transcription, summarization, translation, and action item extraction.
By linking the earbuds’ recording and calling functions to a workplace
collaboration platform, the product extends the use of our audio products
for recording meetings and organizing information.

In sleep audio, we launched the Anker soundcore Sleep Earbuds 4 at IFA
2026. Designed for side sleepers, the product combines noise reduction
with adaptive snore masking to reduce sound disturbances during sleep.
The earbuds feature a smaller, more compact design for a more comfortable

fit when sleeping on one’s side.
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2)  Smart Projection

In August 2026, we launched the Anker Nebula X1S 4K triple-laser
projector in overseas markets. Building on the Nebula X1, the product
features an upgraded optical engine that increases light output in high-
brightness mode. It is designed for home cinema and large-screen viewing.
The product offers a rated brightness of up to 6,000 ANSI lumens in
high-brightness mode, supports Dolby Vision and Dolby Audio, and has
received ISF display certification. Optical zoom, a built-in micro gimbal,
and Al Spatial Adaptation allow the projected image to be adjusted to
suit the projector’s placement, providing greater flexibility in setup and
use. The product also features built-in 40 W speakers that deliver home

cinema-quality sound.

(4) Smart Health

Smart Health is a new business segment we plan to expand into. Drawing on our
technological capabilities in acoustics, edge Al chips, and sensors, we explored
smart hardware applications in areas such as hearing health.

In September 2026, we launched the Anker RIC Hearing Aids Pro, our first
hearing aid product, at IFA 2026, marking our entry into the hearing health
market. The product combines our Thus™ AI chip with a four-microphone
system to separate speech from background noise in real time, focus on target
sounds in front of the user, and lower the volume of other sounds, improving
speech understanding in noisy environments. The over-the-counter (OTC)
hearing aids support in-app hearing tests and remote fitting. The product received
the Best of IFA Award, the highest honor at IFA 2026, and was the only product
to receive this award at the show.
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5)

Brand and Channel Building

In September 2026, we announced the new, unified Anker brand at [FA 2026 in
Berlin. Previously, we had operated five brands with distinct areas of focus: Anker
for charging, eufy for the smart home, soundcore for audio and entertainment,
Anker SOLIX for energy storage, and eufyMake for creative tools. As Al,
robotics, local computing and connected systems advance and converge across
categories, bringing once-separate technologies closer together, products across
our categories are becoming more closely linked in both technology and use
cases. In response, we are gradually unifying the five brands under the Anker
name to deliver one consistent promise: Ultimate Innovation across everything
we make. We are also focusing our brand-building, previously spread across
multiple categories, on the Anker master brand.

Under the unified brand, we organize our products into two portfolios based on
use cases: Anker for You and Anker for Home. Anker for You covers categories
including charging, audio, mom and baby products, health and creative tools,
while Anker for Home covers categories including home security, home audio
and video, cleaning robots and consumer power storage.

In offline retail, our first standalone store in Germany opened in Berlin on
September 5, 2026. The store arranges products from different categories
around personal and home use cases and offers product demonstrations across
categories, allowing consumers to experience our products working together
in one place. We plan to open additional stores to further develop our offline
retail network and reinforce a unified brand identity worldwide.
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(IT) Summary of Significant Events during the Reporting Period
1. 2024 Restricted Share Incentive Scheme

Pursuant to the authorization granted by the 2024 third extraordinary general meeting
of the Company and following approval at the 11th meeting of the fourth session
of the Board of Directors of the Company, the Company processed the vesting of
1,701,605 restricted shares for 236 eligible participants in accordance with the relevant
provisions of the 2024 Restricted Share Incentive Scheme. The shares vested in
this round were listed for trading on August 6, 2026. For details, please refer to
the “Announcement on the Vesting Results for the Second Vesting Period of the
Initial Grant under the 2024 Restricted Share Incentive Scheme and the Listing of
Shares” (Announcement Number: 2026-065) disclosed by the Company on CNINFO
(www.cninfo.com.cn) on August 5, 2026.

2. 2025 Restricted Share Incentive Scheme

(1) Pursuant to the authorization granted by the 2025 third extraordinary general
meeting of the Company and following approval at the 11th meeting of the fourth
session of the Board of Directors of the Company, the Company processed the
vesting of 1,377,735 restricted shares for 529 eligible participants in accordance
with the relevant provisions of the 2025 Restricted Share Incentive Scheme. The
shares vested in this round were listed for trading on September 18, 2026. For
details, please refer to the “Announcement on the Vesting Results for the First
Vesting Period of the Initial Grant under the 2025 Restricted Share Incentive
Scheme and the Listing of Shares” (Announcement Number: 2026-077) disclosed
by the Company on CNINFO (www.cninfo.com.cn) on September 17, 2026.

(2) The 998,352 restricted shares that had been reserved under the 2025 Restricted
Share Incentive Scheme of the Company lapsed, as no eligible participants were
determined within 12 months after the scheme was considered and approved
by the 2025 third extraordinary general meeting of the Company. For details,
please refer to the “Announcement on the Lapse of Reserved Grant under the
2025 Restricted Share Incentive Scheme” (Announcement Number: 2026-079)
disclosed by the Company on CNINFO (www.cninfo.com.cn) on September
17, 2026.
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IV. QUARTERLY FINANCIAL STATEMENTS

@

Financial Statements

1.

Consolidated Balance Sheet

Prepared by: Anker Innovations Technology Co., Ltd.

September 30, 2026

Item

Current assets:

Cash at bank and on hand
Settlement reserves
Placements with banks and other financial
institutions
Financial assets held for trading
Derivative financial assets
Notes receivable
Accounts receivable
Receivable financing
Prepayments
Premiums receivable
Reinsurance premiums receivable
Reserves for reinsurance contracts receivable
Other receivables
Including: Interest receivable
Dividends receivable
Financial assets purchased under agreements to
resell
Inventories
Including: Data resources
Contract assets
Assets held for sale
Non-current assets due within one year
Other current assets

Total current assets

- 31 -

Unit: RMB

Closing balance  Opening balance

8,176,295,215.11  3,656,509,315.28

1,937,879,941.28  2,466,995,658.45
157,739,444.53 131,685,919.86

2,563,516,361.79  1,872,623,540.20

288,753,051.03 70,350,128.35

165,901,325.66 141,833,280.78

8,390,434,247.91  4,997,119,037.74

1,851,481,189.94  2,749,409,761.83
23,532,000,777.25  16,086,526,642.49



Item

Non-current assets:
Loans and advances to customers

Debt investments

Other debt investments
Long-term receivables
Long-term equity investments

Investments in other equity instruments

Other non-current financial assets

Investment properties
Fixed assets
Construction in progress
Bearer biological assets
Oil and gas assets
Right-of-use assets
Intangible assets
Including: Data resources
Development expenses
Including: Data resources
Goodwill
Long-term prepaid expenses
Deferred tax assets
Other non-current assets

Total non-current assets
Total assets
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Closing balance

558,586,697.59

659,604,908.21
10,016,389.24
1,759,004,283.72

386,374,050.73
50,280,623.99

112,862,621.46
834,809,917.26
165,821,426.03
4,537,360,918.23
28,069,361,695.48

Opening balance

581,969,620.43

596,805,399.33
10,689,131.88
1,784,078,377.40
5,303,785.61

320,302,161.73
52,594,448.30

70,311,305.27
440,107,030.52
118,204,550.90
3,980,365,811.37
20,066,892,453.86



Item

Current liabilities:

Short-term borrowings

Loans from the central bank

Placements from banks and other financial
institutions

Financial liabilities held for trading

Derivative financial liabilities

Notes payable

Accounts payable

Advances from customers

Contract liabilities

Financial assets sold under agreements to
repurchase

Deposits from customers and placements from

other financial institutions
Brokerage for securities trading
Brokerage for underwriting securities
Employee benefits payable
Taxes payable
Other payables

Including: Interest payable

Dividends payable
Fees and commissions payable
Reinsured accounts payable
Liabilities held for sale
Non-current liabilities due within one year
Other current liabilities
Total current liabilities
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Closing balance

904,777,515.74

21,027,356.57
18,272,278.98
1,125,604,336.29
2,957,378,760.18

243,818,646.52

1,210,275,030.32
903,132,764.84
1,242,968,063.07

35,733,346.63

216,035,323.46
296,555,585.91
9,139,845,661.88

Opening balance

567,318,259.44

18,958,544.41
42,414,321.45
442,855,185.81
1,870,506,566.12

552,495,558.11

1,250,861,324.61
532,477,001.41
917,093,735.77

226,443,613.72
347,087,401.79
6,768,511,512.64



Item

Non-current liabilities:
Reserves for insurance contracts
Long-term borrowings
Bonds payable
Including: Preferred shares
Perpetual bonds
Lease liabilities
Long-term payables
Long-term employee benefits payable
Provisions
Deferred income
Deferred tax liabilities
Other non-current liabilities
Total non-current liabilities
Total liabilities

Equity:
Share capital
Other equity instruments
Including: Preferred shares
Perpetual bonds
Capital reserve
Less: Treasury shares
Other comprehensive income
Special reserves
Surplus reserves
General risk reserves
Retained earnings
Total equity attributable to owners of
the parent company
Non-controlling interests
Total equity
Total liabilities and equity

Legal representative of
the Company:
Yang Meng
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Person-in-charge of
accounting affairs:
Yang Fan

Closing balance

685,817,991.27
1,114,330,627.72
329,272,035.38
150,291,705.33
269,541,381.10
20,641,158.32
39,630,877.36
2,609,525,776.48
11,749,371,438.36

589,432,146.00
4,494,649.44
7,538,143,298.34
200,962,750.59
294,716,073.00
7,477,652,052.47
16,105,400,969.84
214,589,287.28

16,319,990,257.12
28,069,361,695.48

Opening balance

781,332,000.16
1,097,399,801.76
246,330,560.40
182,458,086.70
225,336,097.30
22,110,414.98
31,743,953.19
2,586,710,914.49
9,355,222,427.13

536,158,873.00
4,494,872.01
3,073,205,202.38
23,320,065.67
268,079,436.50
6,622,344,815.82
10,527,603,265.38
184,066,761.35

10,711,670,026.73
20,066,892,453.86

Person-in-charge of
accounting department:

Wang Kaiyun



Consolidated Income Statement from the Beginning of the Year to the End of

the Reporting Period

Item

I.  Total operating revenue
Including: Operating revenue
Interest income
Premiums earned
Fees and commissions income

II. Total operating costs
Including: Operating costs
Interest expenses

Fees and commissions expense

Cash surrender amounts
Net claims expense

Net insurance liability reserves

Policy dividend payments
Reinsurance expenses
Taxes and surcharges
Selling expenses
Administrative expenses
Research and development
expenses
Finance costs
Including: Interest expenses
Interest income

— 35 -

Amount for the
current period

26,140,176,451.00
26,140,176,451.00

22,785,096,875.85
13,479,152,794.34

19,131,116.22
5,388,439,782.64
866,175,382.66

2,851,372,454.05
180,825,345.94
48,161,844.68
115,062,879.11

Unit: RMB

Amount for the
previous period

21,019,233,315.35
21,019,233,315.35

19,038,822,530.45
11,627,645,573.43

15,513,701.45
4,699,287,094.38
733,089,944.57

1,945,842,381.37
17,443,835.25
36,790,293.44
28,159,982.10



Item

Add: Other income
Investment income (loss indicated
by ")

Including: Investment income
from associates
and joint
ventures

Income from derecognition of financial
assets measured at the amortized cost
Exchange gains (losses indicated

by II_II)
Net gains from hedging (losses indicated
by II_II)

Gains from changes in fair value (losses
indicated by "=")
Credit impairment losses (losses indicated
by ")
Asset impairment losses (losses indicated
by ")
Gains on disposal of assets (losses indicated
by "=")
III. Operating profit (loss indicated by “—")
Add: Non-operating income
Less: Non-operating expenses

IV. Total profit (loss indicated by "-")
Less: Income tax expenses
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Amount for the
current period

38,663,618.65

38,258,328.82

14,997,351.53

-75,189,339.91
-54,949,219.56
-485,618,610.35
60,550.60
2,816,304,903.40
4,162,817.61

44,159,284.23

2,776,308,436.78
421,462,439.81

Amount for the
previous period

33,158,899.61

215,319,246.04

17,184,004.80

306,568,815.30
-48,042,213.75
-290,035,569.26
224,903.17
2,197,604,866.01
3,864,586.14

4,489,593.22

2,196,979,858.93
227,917,142.40



Item

V. Net profit (loss indicated by “=")
(i) Classified by continuity of operations
1. Net profit from continuing operations
(loss indicated by “=")
2. Net profit from discontinued
operations (loss indicated by “=")
(i1) Classified by ownership attribution
1. Net profit attributable to shareholders
of the parent company (loss
indicated by “=")
2. Net profit attributable to non-

controlling interests (loss indicated
by II_II)

VI. Other comprehensive income, net of tax
Other comprehensive income attributable to
owners of the parent company, net of tax
(i) Other comprehensive income that
cannot be reclassified to profit or loss
1. Changes arising from remeasurement
of defined benefit plans

2. Other comprehensive income that
cannot be reclassified to profit or
loss under the equity method

3. Changes in fair value of investments
in other equity instruments

4. Changes in fair value of own credit
risk

5. Others
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Amount for the
current period

2,354,845,996.97

2,354,845,996.97

2,260,831,864.75

94,014,132.22
177,658,367.09

177,642,684.92

Amount for the
previous period

1,969,062,716.53

1,969,062,716.53

1,932,774,269.71

36,288,446.82
-72,940,743.84

-72,944,394.15



Item

(i) Other comprehensive income that will
be reclassified to profit or loss
1. Other comprehensive income that
can be reclassified to profit or loss
under the equity method
2. Changes in fair value of other debt
investments
3. Amount of financial assets
reclassified to other comprehensive
income
4. Provision for credit impairment of
other debt investments
5. Reserves for cash flow hedges
6. Exchange differences arising from
translation of financial statements
denominated in foreign currencies
7. Others
Other comprehensive income attributable to
non-controlling interests, net of tax

VII. Total comprehensive income
(i) Total comprehensive income attributable
to owners of the parent company
(i) Total comprehensive income attributable
to non-controlling interests

VIIL. Earnings per share:
(1) Basic earnings per share
(i) Diluted earnings per share

Amount for the
current period

177,642,684.92

-1,093,598.42

42,611,883.51

136,124,399.83

15,682.17

2,532,504,364.06

2,438,474,549.67

94,029,814.39

4.09
4.03

Amount for the
previous period

-72,944,394.15

1,819,677.87

-45,094,028.49

-29,670,043.53

3,650.31

1,896,121,972.69

1,859,829,875.56

36,292,097.13

3.63
3.60

For business combination under common control for the current period, net profit
realized by the acquiree before the combination was RMBO, and net profit realized

by the acquiree was RMBO for the last period.

Legal representative of
the Company:

Yang Meng Yang Fan
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Person-in-charge of
accounting affairs:

Person-in-charge of
accounting department:

Wang Kaiyun



Consolidated Cash Flow Statement from the Beginning of the Year to the End
of the Reporting Period

Unit: RMB
Amount for the Amount for the
Item current period previous period

I.  Cash flows from operating activities:

Cash received from sales of goods or
rendering of services 22,273,736,898.91 18,559,446,799.79

Net increase in deposits from customers
and placements from other financial
institutions

Net increase in borrowings from the central
bank

Net increase in placements from other
financial institutions

Cash received from premiums of primary
insurance contracts

Net cash received from reinsurance
operations

Net increase in deposits and investments
from policyholders

Cash received from interest, fees and
commissions

Net increase in placements from banks and
other financial institutions

Net increase in sale and repurchase

operations
Net cash received from securities brokering
Tax refunds received 1,828,448,848.60 1,164,091,876.30
Other cash received relating to operating

activities 619,340,553.97 104,856,753.94
Subtotal of cash inflows from operating

activities 24,721,526,301.48  19,828,395,430.03
Cash paid for goods and services 15,706,768,156.82  13,777,779,426.18

Net increase in loans and advances to
customers

Net increase in deposits in the central bank
and other financial institutions

— 30 —



Item

II.

Cash paid for claims of primary insurance
contracts

Net increase in loans to banks and other
financial institutions

Cash paid for interest, fees and commissions
Cash paid for dividends of insurance policies

Cash paid to and on behalf of employees

Taxes and surcharges paid

Other cash paid relating to operating
activities

Subtotal of cash outflows from operating
activities

Net cash flows from operating activities

Cash flows from investing activities:

Cash received from recovery of investments

Cash received from investment income

Net cash received from disposal of fixed
assets, intangible assets and other long-
term assets

Net cash received from disposal of
subsidiaries and other business units

Other cash received relating to investing
activities

Subtotal of cash inflows from investing
activities

Cash paid for purchasing fixed assets,
intangible assets and other long-term
assets

Cash paid for investments

Net increase in pledged loans

Net cash paid to acquire subsidiaries and
other business units

Other cash paid relating to investing
activities

Subtotal of cash outflows from investing
activities

Net cash flows from investing activities

—40 -

Amount for the
current period

3,270,597,796.81
1,825,100,581.19

3,541,308,540.90
24,343,775,075.72

3717,751,225.76

1,057,601.17
308,072,650.63

26,840.41

7,353,715,773.04

7,662,872,865.25

130,638,267.75

8,030,779.92

9,899,188,042.40

10,037,857,090.07
-2,374,984,224.82

Amount for the
previous period

2,979,553,050.18
1,350,666,569.57

2,585,262,749.57
20,693,261,795.50

-864,866,365.47

99,055,302.88
347,450,270.75

3,193,145,389.86

3,639,650,963.49

279,630,466.17
91,997,161.66

2,624,277,741.69

2,995,905,369.52
643,745,593.97



Item

II1.

IV.

VL.

Cash flows from financing activities:
Cash received from investors
Including: Cash received by subsidiaries

from investments by minority

shareholders
Cash received from borrowings
Other cash received relating to financing
activities
Subtotal of cash inflows from financing
activities
Cash paid for repayment of debts
Cash payment for distribution of dividends,
profits or interest expenses
Including: Dividends and profits paid
by subsidiaries to minority
shareholders
Other cash paid relating to financing
activities
Subtotal of cash outflows from financing
activities
Net cash flows from financing activities

Effects of changes in exchange rates on
cash and cash equivalents

Net increase in cash and cash equivalents
Add: Opening balance of cash and cash

equivalents

Closing balance of cash and cash
equivalents

—41 -

Amount for the
current period

4,487,380,843.38

848,619,591.33

5,336,000,434.71
620,956,528.17

1,457,666,639.62

70,890,116.31
182,101,439.87
2,260,724,607.66
3,075,275,827.05
-182,289,031.22
895,753,796.77

3,067,742,475.18

3,963,496,271.95

Amount for the
previous period

164,368,196.90

50,000.00

615,317,612.48

1,096,920,000.00

1,876,605,809.38
357,008,687.44

1,206,107,164.61

16,359,850.55
70,411,989.85
1,633,527,841.90
243,077,967.48
-6,934,850.05
15,022,345.93

2,328,704,260.13

2,343,726,606.06



(IT) Adjustments made to relevant financial statement items as at the beginning of the
year upon initial adoption of new accounting standards in 2026

O Applicable WINot applicable

(IIT) Audit Report

Whether the third quarterly financial and accounting report is audited

OYes WMNo

The third quarterly financial and accounting report of the Company has not been audited.

By order of the Board
Anker Innovations Technology Co., Ltd.
Mr. Yang Meng
Chairman of the Board and
Executive Director

Hong Kong, October 29, 2026

As at the date of this announcement, the Board comprises: (i) Mr. Yang Meng, Mr. Zhao
Dongping, Mr. Zhu Fanghao and Mr. Xiong Kang as executive Directors; (ii) Mr. Zhang Shanteng
and Mr. Lian Meng as non-executive Directors; and (iii) Mr. Li Congliang, Ms. Yi Xuan and
Mr. Han Xi as independent non-executive Directors.
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